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Introduction

Clothing is considered to be one of the basic necessities of life. Originally we clothed ourselves for protection from the natural elements, but later that motivation was joined by other reasons. We began to wear clothes - and to be selective about what clothes we wore - to make ourselves more appealing to others, to help us feel better about ourselves, to decorate and to communicate. By combining different textures, colours and materials in unique ways, and customizing the end results to suit each subject's particular needs, the act of clothing an individual evolved from being a necessity to being an art.        

Over time that art has developed and expanded. The notion of fashion now goes well beyond mere clothing. It includes the accessories that people use in their daily lives, like billfolds and backpacks.  An understanding and appreciation of fashion design is not just for clothing designers, but for merchandisers, purchasers and anyone else who works in an area that defines or promotes the styles and looks we live by.

The notion of fashion

The term ''fashion'' usually applies to a prevailing mode of expression, but quite often applies to a personal mode of expression that may or may not apply to all. Inherent in the term is the idea that the mode will change more quickly than the culture as a whole. The terms "fashionable" and "unfashionable" are employed to describe whether someone or something fits in with the current popular mode of expression. The term "fashion" is frequently used in a positive sense, as a synonym for glamour and style. In this sense, fashions are a sort of communal art, through which a culture examines its notions of beauty and goodness. The term "fashion" is also sometimes used in a negative sense, as a synonym for fads, trends, and materialism. Fashion is a term usually used to describe what everyone is wearing.
Fashions are social psychology phenomena common to many fields of human activity and thinking.  The rises and falls of fashions have been especially documented and examined in the following fields:

· Architecture, interior design, and landscape design

· Arts and crafts

· Body type, clothing or costume, cosmetics, grooming, and jewelry personal adornment

· Dance and music

· Forms of address, slang, and other forms of speech

· Economics and spending choices, as studied in behavioral finance

· Entertainment, games, hobbies, sports, and other pastimes

· Etiquette

· Management, management styles and ways of organizing 

· Politics and mass media, especially the topics of conversation encouraged by the media

· Philosophy and spirituality 

· Technology, such as the choice of programming techniques

Fashion is people`s attitude to outer forms of culture: to style of life, custums of table lay out and behaviour at the table, cars and clothes. But when we use the word  "fashion" in most cases we mean clothes.
II . History of fashion design
	


The history of fashion is as old as the history of costume. Since the time when the man had discovered the meaning of clothes like the best mean of protection against  bad influence of weather, there was not much time left till he began to think about stylish function. Clothes were the object in which the man was able to express his world outlook.

The expression " a mysterious language of fashion" can be replaced by the formulation "a living language of clothes". Especially when we speak about historic epochs, because peoples clothes was the only mean of the expression of costume and the whole world. People have always tried to hide their bare body which can be explained by their chastity and limited.


	
	


European fashion
            People`s clothes were not only their cover, but their symbol. Even an amulet was a piece of clothes because it was like a bridge between a bare human body and surrounding world. 
The most bright examples of symbolic meaning of some clothes are firmrules of medieval classes and Spanish monarch. Such rules of peoples appearance can be found even nowadays.

French revolution abolished wigs. Since that time the absence of wig was as obligatory in the society as it is to wear jeans now.The Europian idea of fashion as a personal statement rather than a cultural expression begins in the 16th century:  ten portraits of German or Italian gentlemen may show ten entirely different hats. Fashions among upper-class Europeans began to move in synchronicity in the 18th century; though colors and patterns of textiles changed from year to year, (Thornton), the cut of a gentleman's coat and the length of his waistcoat, or the pattern to which a lady's dress was cut changed more slowly. Men's fashions derived from military models, and changes in a European male silhouette are galvanized in theatres of European war, where gentleman officers had opportunities to make notes of foreign styles: an example is the "Steinkirk" cravat (a necktie). By 1800, all Western Europeans were dressing alike: local variation became first a sign of provincial culture, and then a badge of the conservative peasant.
Fashion in clothes has allowed wearers to express emotion or solidarity with other people for millennia. Modern Westerners have a wide choice available in the selection of their clothes. What a person chooses to wear can reflect that person's personality or likes. When people who have cultural status start to wear new or different clothes a fashion trend may start. People who like or respect them may start to wear clothes of a similar style.
Fashions may vary significantly within a society according to age, social class, generation, occupation and geography as well as over time. If, for example, an older person dresses according to the fashion of young people, he or she may look ridiculous in the eyes of both young and older people. The term "fashion victim" refers to someone who slavishly follows the current fashions.
This is an example list of some of the fads and trends of the 21st century: Capri pants, handbags, sport suits and sports jackets, ripped jeans, designer jeans, blazer jackets, and high-heeled shoes.
The first Fashion designer
The first fashion designer who was not simply a dressmaker was Charles Frederick Worth (1826–1895). Before the former draper set up his maison couture (fashion house) in Paris, clothing design and creation was handled by largely anonymous seamstresses, and high fashion descended from worn at royal courts. Worth's success was such that he was able to dictate to his customers what they should wear, instead of following their lead as earlier dressmakers had done. The term couturier was in fact first created in order to describe him. It was during this period that many design houses began to hire artists to sketch or paint designs for garments. The images alone could be presented to clients much more cheaply than by producing an actual sample garment in the workroom. If the client liked the design, they ordered it and the resulting garment made money for the house. Thus, the tradition of designers sketching out garment designs instead of presenting completed garments on models to customers began as an economy.

Fashion of the 20-th century
Early Twentieth Century
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	Throughout the early 20th Century, practically all high fashion originated in Paris, and to a lesser extent London. Fashion magazines from other countries sent editors to the Paris fashion shows.Department stores sent buyers to the Paris shows, where they purchased garments to copy and openly stole the style lines and trim details of others. Both made-to-measure salons, and ready-to-wear departments, featured the latest Paris trends,and adapted to the stores' assumptions about the lifestyles and pocket books of their targeted customers.

At this time in fashion history the division between haute couture and ready-to-wear was not sharply defined. The two separate modes of production were still far from being competitors, and, indeed, they often co-existed in houses where the seamstresses moved freely between made-to-measure and ready-made. Around the start of the twentieth-century fashion magazines began to include photographs and became even more influential than


in the past. In cities throughout the world these magazines were greatly sought-after and had a profound effect on public taste. Talented illustrator- among them Paul Iribe, George Lepape and George Barbier - drew exquisite fashion plates for these publications, which covered the most recent developments in fashion and beauty. Perhaps the most famous of these magazines was 
La Gazette du Bon Ton, which was founded in 1912 by Lucien Vogel and regularly published until 1925 (with the exception of the war years).
Mid-Twentieth Century
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	The Second World War created many radical changes in the fashion industry. After the War Paris's reputation as the global center of fashion began to crumble and off-the-peg and mass-manufactured fashions became increasingly popular. A new youth style emerged in the Fifties, changing the focus of fashion forever. As the installation of central heating became more widespread the age of minimum-care garments began and lighter textiles and, eventually, synthetics, were introduced.



Late Twentieth Century
During the Late Twentieth Century fashions began to criss-cross international boundaries with rapidity. Popular Western styles were adopted all over the world, and many designers from outside of the West had a profound impact on fashion. Synthetic materials such as Lycra, Spandex, and viscose became widely-used, and fashion, after two decades of looking to the future, once again turned to the past for integration.
Fashion and the process of change
Fashion, by definition, changes constantly. The changes may proceed more rapidly than in most other fields of human activity (language, thought, etc). For some, modern fast-paced changes in fashion embody many of the negative aspects of capitalism: it results in waste and encourages people qua consumers to buy things unnecessarily. Other people, especially young people, enjoy the diversity that changing fashion can apparently provide, seeing the constant change as a way to satisfy their desire to experience "new" and "interesting" things. Note too that fashion can change to enforce uniformity, as in the case where so-called Mao suits became the national uniform of mainland China.

At the same time there remains an equal or larger range designated (at least currently) 'out of fashion'. (These or similar fashions may cyclically come back 'into fashion' in due course, and remain 'in fashion' again for a while.)

Practically every aspect of appearance that can be changed has been changed at some time, for example skirt lengths ranging from ankle to mini to so short that it barely covers anything, etc. In the past, new discoveries and lesser-known parts of the world could provide an impetus to change fashions based on the exotic: Europe in the eighteenth or nineteenth centuries, for example, might favour things Turkish at one time, things Chinese at another, and things Japanese at a third. A modern version of exotic clothing includes club wear. Globalization has reduced the options of exotic novelty in more recent times, and has seen the introduction of non-Western wear into the Western world.

Fashion houses and their associated fashion designers, as well as high-status consumers (including celebrities), appear to have some role in determining the rates and directions of fashion change.
Fashion week
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	Nowadays such event as “Fashion Week” is held regularly in differebt countries of the world mainly in their capitals. 
A fashion week is a fashion industry event, lasting approximately one week, that allows fashion designers or "houses" to display their latest collections. Runway shows are typically the highlight of fashion week. The most prominent fashion weeks are held in the fashion capitals of New York, Paris, Milan, and London. In the early and mid 2000s, fashion weeks sprang up around the globe to draw attention to designers elsewhere.

In the major fashion capitals, fashion weeks are semiannual events. "Fall" fashion weeks, showcasing designers' fall collections, are held January through March, and "spring" fashion weeks, showcasing spring collections, are held September through November. Fashion weeks must be held several months in advance of the season to allow the press and buyers a chance to preview fashion designs for the following season. 


This is also to allow time for retailers to arrange to purchase or incorporate the designers into their retail marketing.
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	Fashion weeks are attended by buyers for major stores, the media, celebrities, and members of the entertainment industry. In years past, fashion weeks were predominantly for "the trade only"; however, today they are entertainment and media events. They may incorporate live musicians, celebrity guests, lavish galas and charity events, and a few allow the public to purchase special passes to see the see the runway shows or attend expositions which display handbags, jewelery, shoes, hats and cosmetics. Many important fashion design schools participate in the shows, as well.



III .  Fashion design
Fashion design is the applied art dedicated to the design of clothing and lifestyle accessories created within the cultural and social influences of a specific time.Fashion design differs from costume design due to its core product having a built in obsolescence usually of one to two seasons. A season is defined as either autumn/winter or spring/summer. Fashion design is generally considered to have started in the 19th century with Charles Frederick Worth who was the first person to sew their label into the garments that they created. While all articles of clothing from any time period are studied by academics as costume design, only clothing created after 1858 could be considered as fashion design.

Fashion designers design clothing and accessories. Some high-fashion designers are self-employed and design for individual clients. Other high-fashion designers cater to specialty stores or high-fashion department stores. These designers create original garments, as well as those that follow established fashion trends. Most fashion designers, however, work for apparel manufacturers, creating designs of men’s, women’s, and children’s fashions for the mass market.
Designer brands which have a 'name' as their brand such as Calvin Klein or Ralph Lauren are likely to be designed by a team of individual designers under the direction of a designer director.
Types of Fashion

There are three main categories of fashion design, although these may be split up into additional, more specific categories:
Haute couture.  The type of fashion design which predominated until the 1950s was "made-to-measure" or haute couture, (French for high needlework). The term made-to-measure may be used for any garment that is created for a specific client. Haute couture, however, is a protected term which can only be officially used by companies that meet certain well-defined standards set by the Chambre Syndicale de la Couture. Nonetheless, many ready-to-wear, and even mass market labels, claim to produce haute couture, when in fact, according to established standards, they do not. A couture garment is made to order for an individual customer, and is usually made from high-quality, expensive fabric, sewn with extreme attention to detail and finish, often using time-consuming, hand-executed techniques.
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	1) Haute couture 
     ( Cristian Dior)

2) Haute couture

( Valentino)


Ready-to-wear.  Ready-to-wear clothes are a cross between haute couture and mass market. They are not made for individual customers, but great care is taken in the choice and cut of the fabric. Clothes are made in small quantities to guarantee exclusivity, so they are rather expensive. Ready-to-wear collections are usually presented by fashion houses each season during a period known as Fashion Week. This takes place on a city-wide basis and occurs twice per year.
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1) ready-to-wear Yohji Yamamoyo       2) ready-to-wear Anna Sui 
Mass market.  These days the fashion industry relies more on mass market sales. The mass market caters for a wide range of customers, producing ready-to-wear clothes in large quantities and standard sizes. Cheap materials, creatively used, produce affordable fashion. Mass market designers generally adapt the trends set by the famous names in fashion. They often wait around a season to make sure a style is going to catch on before producing their own versions of the original look. In order to save money and time, they use cheaper fabrics and simpler production techniques which can easily be done by machine. The end product can therefore be sold much more cheaply. Increasingly more modern high-end designers are now beginning to turn to mass market retailers to produce lower-priced merchandise, and to broaden their customer base.
Fashion education

Most fashion designers today have attended some kind of art school. There are a number of well known fashion design schools worldwide. Possibly the most famous is Central Saint Martins College of Art and Design in London. Alumni of St Martins include John Galliano, Stella McCartney, Alexander McQueen and Hussein Chalayan. Other notable London Fashion Schools include the London College of Fashion,The Royal College of Arts in London and the University of Westminster, whose alumni include Vivienne Westwood, Christopher Bailey, and Stuart Vevers.

Notable American fashion design schools include Parsons The New School for Design and Fashion Institute of Technology (F.I.T.) in New York City, Drexel University and Moore College in Philadelphia offer fashion design programs, The Fashion Institute of Design and Merchandising (F.I.D.M) and A.I.U. in Los Angeles alumns include Uriel Saenz and Ashley Paige, and more specialized in French Haute Couture techniques, Academy of Couture Art in West Hollywood.

Most famous Institute from Indian subcontinent is National Institute of Fashion Technology (N.I.F.T.). NIFT has 7 center across India and New Delhi Center is regarded as best fashion school in Indian subcontinent.School of fashion technology (Pune) has a three year degree course in fashion apparel design. It has diploma courses as well.

Most fashion design courses last for three years. As well as teaching students about the artistic and technical side of the subject, some courses include a year working in the fashion industry, to give students a taste of commercial fashion design. Others offer the chance to visit fashion houses abroad. At the end of their final year most students produce a collection which is then shown to buyers and prospective employers at the college show. To keep cost down, each collection consists of around three to eight outfits (the number varies from college to college).
	


	To put across a consistent and memorable look within this limited range of garments, students specialize in one particular area. Many colleges enter students for design competitions, sponsored by clothing or fabric companies.



Now i`d like to speak about Central St. Martins College of Art and design.
Central Saint Martins College of Art and Design (also called Central Saint Martins, Saint Martins or simply known as CSM amongst students and staff) is one of the leading colleges of art and design in England. It is part of the University of the Arts London along with Chelsea College of Art & Design, London College of Communication (LCC, previously London College of Printing), London College of Fashion (LCF), Wimbledon College of Art and Camberwell College of Arts. It was given university status in 2004 (prior to this the cumulation of the 5 colleges excluding Wimbledon was known as "The London Institute"). Wimbledon became part of the University in 2006.

Central Saint Martins remains one of London's most revered art institutions with strong research and teaching departments in Fine Art, Fashion, Graphics, 3D design and Performance. It has undergone a cascade of recent developments, having already swallowed up both Drama Centre London in 1999 and the Byam Shaw School of Art in 2003 prior to the University of the Arts London's conception. Central Saint Martins has an internationally recognised research profile as rated in the recent government Research Assessment Exercise; it forms links between the arts, communication, fashion and design with a range of other disciplines leading to research and enterprise projects through its Innovation Centre; it employs graduates on international design consultancy projects through the Design Laboratory; it is one of the world's largest providers of art and design short-course training; and it has registered museum status for its contemporary and museum collections.
Areas of Fashion Design

Many professional fashion designers start off by specializing in a particular area of fashion. The smaller and the more specific the market, the more likely a company is to get the right look and feel to their clothes. It is also easier to establish oneself in the fashion industry if a company is known for one type of product, rather than several products. Once a fashion company becomes established (that is, has regular buyers and is well-known by both the trade and the public), it may decide to expand into a new area. If the firm has made a name for the clothes it already produces, this helps to sell the new line. It is usually safest for a company to expand into an area similar to the one it already knows. For example, a designer of women's sportswear might expand into men's sportswear. The chart below shows the areas of many designers choose to specialize in.
	Area
	Brief
	Market

	Women's Day wear
	Practical, comfortable, fashionable
	Haute couture, ready-to-wear, mass market

	Women's Evening wear
	Glamorous, sophisticated, apt for the occasion
	Haute couture, ready-to-wear, mass market

	Women's Lingerie
	Glamorous, comfortable, washable
	Haute Couture, ready-to-wear, mass market

	Men's Day wear
	Casual, practical, comfortable
	Tailoring, ready-to-wear, mass market

	Men's Evening wear
	Smart, elegant, formal, apt for the occasion
	Tailoring, ready-to-wear, mass market

	Boys' Wear
	Practical, hard-wearing, washable, inexpensive
	Ready-to-wear, mass market

	Girls' Wear
	Pretty, colorful, practical, washable, inexpensive
	Ready-to-wear, mass market

	Teenage Wear
	Highly fashion-conscious, comfortable, inexpensive
	Ready-to-wear, mass market

	Sportswear
	Comfortable, practical, well-ventilated, washable
	Ready-to-wear, mass market

	Knitwear
	Right weight and color for the season
	Ready-to-wear, mass market

	Outerwear
	Stylish, warm, right weight and color for the season
	Ready-to-wear, mass market

	Bridal wear
	Sumptuous, glamorous, classic
	Haute couture, ready-to-wear, mass market

	Accessories
	Striking, fashionable
	Haute couture, ready-to-wear, mass market


Designing a Collection

Planning a collection: Every collection is very carefully researched and planned so that all the items in it complement each other, and have the particular fashion look which the company is known for.

Predicting trends: One of the hardest skills a fashion designer has to master is predicting future trends. To do this, they look at what the fashion directions have been in previous seasons, keep an eye on what others in the fashion business are doing, and read fashion forecasting magazines. 
They also rely on knowledge of their own customers to see which styles succeeded and which were less popular in past seasons. Perhaps most importantly, designers use their imaginations to come up with new ideas. They often choose a theme to provide inspiration.

Choosing a theme: The theme of a collection can be a period in history, a foreign place, a range of colors, a type of fabric - anything which has a strong visual impact.
Designing a Garment

· The design: Different designers work in different ways. Some sketch their ideas on paper, others drape fabric on a dress stand, pinning, folding and tucking it until the idea for a garment emerges. A third method is to adapt their own patterns from previous seasons (this method can give continuity to a fashion studio's output). 

·  Making a toile: After making a rough paper pattern, or life-size 2-D plan, of the garment, a sample machinist (or skilled sewing machine operator) then makes a trial version of the garment from plain-colored calico. The toile is put on to a dress stand (or a model) to see how it fits and whether it hangs properly. 

· Making a card pattern: When the designer is completely satisfied with the fit of the toile, they show it to a professional pattern maker who then makes the finished, working version of the pattern out of card. The pattern maker's job is very precise and painstaking. The fit of the finished garment depends on their accuracy. 

· The finished dress: Finally, a sample garment is made up in the proper fabric. 
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Areas of Work

There are three main ways in which designers can work:

Working freelance: Freelance designers work for themselves. They sell their work to fashion houses, direct to shops, or to clothing manufacturers. The garments bear the buyer's label.

Working In-house: In-house designers are employed full-time by one fashion company. Their designs are the property of that company, and cannot be sold to anyone else.

Setting up a Company: Fashion designers often set up their own companies. Many designers find this more satisfying than working for someone else, as their designs are sold under their own label.
Fashion design in different countries
French Fashion Design
The vast majority of French fashion houses are - and always have been - located in Paris, which was once not only the capital of French fashion but the capital of fashion worldwide. French fashion is traditionally chic and stylish, defined by sophistication, skillful cutting, and smart accessories. Paris is the home of many great and influential couture houses, such as Chanel and Christian Dior, who stage exclusive fashion shows in their own salons. Many other famous French designers show their work at the designer collections, which are held twice a year and command international attention. One of the best-known French designers, and a pioneer of ready-to-wear, is Chanel who has consistently turned out stylish, quality garments over many years. Karl Lagerfeld, although a German designer, has a very French approach. One of the major contemporary innovators of French fashion is Jean-Paul Gaultier, who designs unusual, witty clothes which stand apart from the main thrust of French style; the style has become vintage in modern day. Despite the changes that took place in the 20th century, Paris remains the most prestigious and influential global fashion capital.

British Fashion Design
The first fashion designer, Charles Worth, was a native of Britain, although he made his name in Paris. The majority of British fashion houses are based in London. In the 1920s, Norman Hartnell became known for elaborate evening gowns, and went on to design Queen Elizabeth II's wedding and coronation gowns, and other gowns for members of the British royal family.

In the 1960s, the British fashion scene in "Swinging London" exploded with unorthodox clothes and popular appeal that have remained. Mary Quant and Vivienne Westwood pioneered the daring, youthful look which London is known for. Following in their wake, and turning out fresh ideas consistently, are John Galliano and Alexander McQueen. Other well-known names include Zandra Rhodes (known for fairytale clothes in original fabrics) and Bruce Oldfield (known for glamorous evening wear). London is also the home to a more traditional (but still popular) style - the style of the gentry, with many fashion houses such as Burberry and Fred Perry creating athletic yet formal clothes which connotate the upper classes.

American Fashion Design
The majority of American fashion houses are based in New York, although there are also a significant number Los Angeles and Miami, and Chicago was once a center of American fashion. American fashion design is dominated by a clean-cut, casual style, reflecting the sporty, health-conscious lifestyles of many American city-dwellers. A designer who helped to set the trend in the United States for sport-influenced day wear throughout the 1940's and 50's was Claire McCardell. Many of her designs have been revived in recent decades. More modern influences on the American look have been Calvin Klein (known for classic coats and separates), Ralph Lauren (known for casually elegant clothes in natural fabrics), Anna Sui (known for her unique styles of clothing and for creating new trends), and Donna Karan (known for practical, sophisticated women's wear).

Italian Fashion Design
The majority of the older Italian couturiers are based in Rome. However, Milan is seen as the fashion capital of Italy because many well-known designers are based there and it is the venue for the Italian designer collections. Italian fashions have a reputation for casual elegance and luxurious fabrics. Among the best-known and most exclusive names in Italian fashion design are Valentino (known for his famous "Rosso Valentino",which means "Red Valentino"), Gianfranco Ferrè (known for his boldly-cut, brightly-colored clothes), Giorgio Armani (known for subtle, mannish style for both men and women), and Gianni Versace (known for his beautifully-cut leatherwear).
Japanese Fashion Design
The majority of Japanese fashion houses are based in Tokyo. The Japanese "look" is loose and apparently unstructured (though this can often be the result of complicated cutting techniques). Colors are often sombre and subtle and the fabrics used are richly textured. Many of the most famous names in Japanese fashion now work in Europe or the USA, but the Tokyo designer collections are still a major international event. Famous names in Japanese fashion include Kenzo (known for layered looks and highly original knitwear), Issey Miyake (known for master drapery and cutting), and Rei Kawakubo who developed a completely new way of cutting (this can be compared with the innovation of Madeleine Vionnet in the 1930s).Also nigo the founder of a bathing ape or also known as bape, is highly gifted in makeing wierd styles and using crazy colors.
Fashion and the media

An important part of fashion is fashion journalism. Editorial critique and commentary can be found in magazines, on television, fashion websites and in fashion blogs.

At the beginning of the twentieth century, fashion magazines began to include photographs and became even more influential than in the past. In cities throughout the world these magazines were greatly sought-after and had a profound effect on public taste. Talented illustrators drew exquisite fashion plates for the publications which covered the most recent developments in fashion and beauty. Perhaps the most famous of these magazines was La Gazette du bon ton which was founded in 1912 by Lucien Vogel and regularly published until 1925 (with the exception of the war years).

High fashion did not become popular among the general population until it started getting featured on television; few designers were household names, models weren’t famous and fashion shows were not the celebrity driven extravaganzas of today. It began in the 1950s with small fashion how-tos during commercial breaks. In the 1960s and 1970s, fashion segments on various entertainment shows became more frequent, and by the 1980s, dedicated fashion shows like FashionTelevision started to appear.

Fashion made its debut on the world wide web in January 1995 with the launch of Fashion Net by Stig Harder in Paris, France. In the mid 1990s, the Internet was still largely a research network populated by academics. But the strong appeal of this entirely new medium was made evident by the pioneering efforts of fashion's early entrants and soon both independent and established fashion publishers, designers and visual artists were online. As Nick Knight - possibly the very first fashion photographer to embrace the Internet - succinctly put it, it showed great potential over "yet another glossy picture in a magazine."
Fashion photography
	


	Fashion photography is a genre of photography devoted to displaying clothing and other fashion items. Fashion photography is most often conducted for advertisements or fashion magazines such as Vogue, Vanity Fair, or Allure. Over time, fashion photography has developed its own aesthetic in which the clothes and fashions are enhanced by exotic locations and story lines. Photography was developed in the 1830s, but the earliest popular technique, the daguerreotype, was unsuitable for mass printing.In 1856, Adolphe Braun published a book containing 288 photographs of Virginia Oldoini, Countess de Castiglione, a Tuscan noblewoman at the court of Napoleon III. The photos depict her in her official court garb, making her the first fashion model.


           In the first decade of the 20th century, advances in halftone printing allowed fashion photographs to be featured in magazines. Fashion photography made its first appearance in French magazines such as La mode practique and Les mode. In 1909, Condé Nast took over Vogue magazine and also contributed to the beginnings of fashion photography. Special emphasis was placed on staging the shots, a process first developed by Baron Adolf de Meyer, who shot his models in natural environments and poses. Vogue was followed by its rival, Harper's Bazaar, and the two companies were leaders in the field of fashion photography throughout the 1920s and 1930s. House photographers such as Edward Steichen, George Hoyningen-Huene, Horst P. Horst and Cecil Beaton, and independents such as Yva transformed the genre into an outstanding art form. Europe, and especially Germany, was for a short time the leader in fashion photography.

As World War II approached the focus shifted to the United States, where Vogue and Harper's continued their old rivalry. House photographers such as Irving Penn, Martin Munkacsi, Richard Avedon, and Louise Dahl-Wolfe would shape the look of fashion photography for the following decades. The artists abandoned their rigid forms for a much freer style. In 1936 Martin Munkacsi made the first photographs of models in sporty poses at the beach. Under the artistic direction of Alexander Brodovich, the Harper's Bazaar quickly introduced this new style into its magazine.
IV . Extraordinary trends of fashion
Punk fashion
Punk fashion is the styles of clothing, hairstyles, cosmetics, jewelry, and body modifications of the punk subculture. Punk fashion varies widely from Vivienne Westwood styles to styles modeled on bands like The Exploited. The distinct social dress of other subcultures and art movements, including glam rock, skinheads, rude boys, art school students, greasers, and mods have influenced punk fashion. Punk fashion has likewise influenced the styles of these groups, as well as those of popular culture.
Original

The original punk fashion of the 1970s was intended to appear as confrontational, shocking and rebellious as possible. This style of punk dress was significantly different from what would later be considered the basic punk look. Many items that were commonly worn by punks in the 1970s became less common later on, and new elements were constantly added to the punk image. A great deal of punk fashion from this 1970s was based on the designs of Vivienne Westwood and Malcolm McLaren, as well as the dress styles of punk role models such as the   Ramones, Richard Hell and the Bromley Contingent.

Punk style was influenced by clothes sold in Malcolm McLaren's shop SEX. McLaren has credited this style to his first impressions of Richard Hell while McLaren was in New York, supposedly managing the The New York Dolls (Note: In the documentary Punk: Attitude, David Johanssen said McLaren was never their manager; he designed clothes for them and booked them one gig, the infamous Red Show.)

Deliberately offensive T-shirts were popular in the early punk scene, such as the infamous DESTROY T-shirt sold at SEX, which featured an inverted crucifix and a Nazi swastika. These T-shirts, like other clothing, were often intentionally torn. Anarchy symbols; brightly-coloured dress shirts chaotically covered in slogans (such as "Only Anarchists are pretty"); fake blood; patches; and deliberately controversial images (such as portraits of Marx, Stalin and Mussolini) were popular. Heavily customised blazers and leather rocker jackets were introduced early, and are still a common fixture of punk fashion.

Preferred footwear included military boots, motorcycle boots, Brothel creepers, Chuck Taylor All-Stars, and (later on) Dr. Martens boots. Tapered jeans, tight leather pants, pants with leopard patterns and bondage trousers were popular choices. Hair was cropped and deliberately made to look messy, in reaction to the typical long smooth hair of the 1960s and early 1970s. It was often dyed bright unnatural colors. Although provocative, these hairstyles were not as extreme as later punk hairstyles, such as liberty spikes or the Mohawk hairstyle.

Other accoutrements worn by some punks included: BDSM fashions; fishnet stockings (sometimes ripped); spike bands and other studded or spiked jewelry; safety pins (in clothes and as body piercings); silver bracelets and heavy eyeliner worn by both men and women. Many female punks rebelled against the stereotypical image of a woman by combining clothes that were delicate or pretty with clothes that were considered masculine, such as combining a Ballet tutu with big, clunky boots.

Punk clothing sometimes incorporated everyday objects for aesthetic effect. Purposely-ripped clothes were held together by safety pins or wrapped with tape; black bin liners (garbage bags) became dresses, shirts and skirts. Other items added to clothing or as jewelry included razor blades and chains. Leather, rubber and vinyl clothing have been common, possibly due to their connection with transgressive sexual practices, such as bondage and S&M.

Punks in the 1970s sometimes flaunted taboo symbols such as the Nazi swastika or Iron Cross for shock effect. However, following the release of the Dead Kennedys' "Nazi Punks Fuck Off!" single, this sharply declined. In a 7" reissue of the single, an armband adorned with a crossed out swastika was included and soon adopted into punk fashion. To this day, most punks are staunchly anti-racist, and many punks now wear a crossed out swastika patch (pictured left) or other anti-fascist symbols.
1980s hardcore and anti-fashion

When punk underwent its 1980s hardcore renaissance, it developed a new fashion style. Hardcore fashion was far more functional and much less interested in being shocking than its predecessor. Dr. Martens boots, as well as steel-toed combat boots were worn, often with bandanas, chains and studded leather bands attached. Dirty, torn jeans and tartan skirts or kilts were commonly worn. Heavy chains were often appropriated and used as belts.

T-shirts were often bought from thrift stores and had either band names or social and political slogans written on them with marker pens. While this was not without precedent (NO FUTURE, a vaguely political slogan from the Sex Pistols song God Save The Queen, was commonly seen on punk clothing in the late 1970s), the depth and detail of these slogans were not developed until the hardcore punk movement gained momentum. Plaid flannel shirts with similar band names or slogans written on the tail of the shirt were also common. Leather rocker jackets became more popular during this era, as the popularity of the earlier customized blazers waned.

Hair was most often shaved. Those who did not shave their heads had crew cuts, mohawks or spiked, short hair, which was often dyed unnatural colours or bleached. Amongst women, a hairstyle similar to The Misfits' devilocks was popular. This involved shaving the entire head except for a tuft at the front. Hardcore punk women reacted to the earlier 1970s movement's coquettish vibe by adopting an asexual style. Body piercings and extensive tattoos became very popular during this era, as did spike bands and studded chokers. Bandanas were also commonly 

A parallel anti-fashion style developed alongside hardcore punk fashion at the same time. It emphasized minimal adornment and muted colors, and eschewing brand names and fashion trends. A typical late-1980s look included items such as a plain T-shirt or hooded sweatshirt, jeans or thrift store khakis and cheap flat-soled shoes. This look was worn by both men and women. Bands that fit this description included Hüsker Dü, Minor Threat and Black Flag.

Some punks believe that the phrase punk fashion is an oxymoron (band), since they see punk as the antithesis of fashion. Bob Mould of Hüsker Dü said:
Punks today are so concerned about what spikes or boots they're going to wear next weekend that they don't think there can be political implications in music. On the other hand, you see someone wearing a swastika on one shoulder and an anarchy symbol on the other and they don't realize that the two contradict one another.
Standard punk

In general, modern punks wear leather, denim, spikes, chains, and combat boots. They often wear elements of early punk and hardcore fashion, such as kutten vests, bondage pants (often plaid) and torn clothing. There is a large influence by DIY-created and modified clothing, such as ripped pants or shirts. Hair is typically dyed in bright colors such as red, blue, green, pink or orange and arranged into a mohawk or liberty spikes. Hair can also be cut very short or shaved, but this does not necessarily mean the individual is a skinhead. Belts with metal studs, and bullet belts, are popular. Leather or denim jackets and vests often have patches or are painted with logos that express musical tastes or political views. Metal spikes or studs are often added to jackets and vests.
Skate punk

Skate punk can refer to two very different groups. The first group refers to those who are traditional skate punks. Traditional skate punk generally takes a backseat to fashion. There really isn't a consensus about certain brands that have to be worn. The basic fashion encompasses clothing related to skateboarding or punk culture. They commonly have shaggy or short hair. Baseball caps and trucker caps are common, often with punk band logos or skate companies.

They wear tattered, torn jeans or shorts and usually disregard cleanliness. The other group commonly referred to as being skate punk is an almost complete opposite of the former and borders on being the same as pop punk. Generally, they are very clean cut and wear straight leg or baggy/sagging jeans. They often wear hoodies with various logos. All skate punk groups tend to wear skate shoes such as those made by Vans, Adio, Etnies, Circa, Emerica and Fallen.
Crust punk

Crust punk fashion is an extreme evolution of traditional punk fashion, and is heavily influenced by bands such as Doom, Amebix and Antisect. Typical crust punk fashion includes black or camouflage trousers or shorts covered in patches (heavy work pants are popular for their durability), torn band T-shirts or hoodies covered in patches, studded vests (commonly black denim), bullet belts, jewelry made from hemp and other natural/found objects, and sometimes bum flaps. Patches, even band patches, are often of a political nature. Patches are often screen printed at home by the individual crust punks. Clothing tends to be unwashed and unsanitary by conventional standards, and dreadlocks are popular. Crust punks sometimes sew articles of clothing with found or cheaply-bought materials. Baseball caps with patches sewn on are populare headgear.
Pop punk

Today's pop punk fans often wear items such as band T-shirts with a necklace, tie or scarf; blazers; Dickies pants, ripped pants or jeans; studded belts; stretchy gloves with the fingers cut off; Converse All-Stars or skateboarder shoes; and Trilbies or similar hats. Popular patterns include check and arms. Hair is usually long and up for women and short and spiky for men — and is often dyed black, platinum blonde, or natural hair colors with unnatural streaks. This fashion is influenced by artists such as My Chemical Romance, blink-182, The Offspring, Good Charlotte and Green Day.

Deathrock fashion

Deathrock and Horror punk fashion is similar to goth fashion. Black is the predominant colour. Deathrock and horror punk incorporates a sexier image, incorporating fishnets, corsets and elaborate make-up for men and women. The use of occult and horror imagery is prevalent on T-shirts, buttons, patches and jewellery. The Misfits crimson ghost logo is a common sight on articles of clothing. Other common adornments include band names painted on jackets or bleached into clothes, as well as buttons or patches indicating cities. The initials D and R (for Death Rock) may part of a crossbone logo, accompanied by other initials, such as C and A for California, N and Y for New York, or G and R for Germany. Hair may be in deathhawk style (a wider teased-out variant of the mohawk hairstyle), an angled bangs style, or in a devil lock style.

Death Rock fashion is characterized by layering black and white clothing. The clothing more often or not comes from thrift stores and frequently includes older designer clothing which has been altered in some way and extensively accessorized. Occasionally, vibrant reds, greens, blues and purples will be used as accent colors, especially for dresses, jackets, tights, and when dyeing one's hair. Clothing items with black and white, black and red, or black and green stripes are also extremely common. Much of the clothing, particularly t-shirts and fishnets are often ripped or torn.

One of the staples of the deathrock look is the excessive use of torn fishnets and tights, varying in colours, worn on the arms, body and legs.

The most common colours in the deathrock scene are arguably black, white, and bright, neon, horror-movie style green.

Common Deathrock clothing items include black jeans, tight black or colored plaid bondage pants, short black or colored plaid bondage mini-skirts, black lycra mini-skirts, black or white lace skirts, etc.; black or white deathrock band or horror movie t-shirts, black, white or colored corsets, black or white dress shirts or polo shirts (both normally worn with a narrow tie), black or white camisoles, black or white lace tops; black, white or red fishnet tops (normally worn under other band t-shirts or corsets); black or white sport coats with band patches sewn onto the back; black denim, cotton, or leather vest w/band patches sewn onto the back; black leather motorcycle jackets with death rock album covers painted onto their backs; black or white tights, black and white striped tights; black fishnet stockings; and near-mandatory Dr. Martens boots.
Black metal fashion
Black metal fashion refers to the style of dress preferred by some performers and listeners of black metal music.

Clothing is generally black shirts and black pants (either tight black jeans or leather pants) accessorized with silver jewelry, including pentagrams, Thor's hammers, inverted crosses, and bullet belts. There tends to be also a focus on spikes or studs on leather, often worn on the wrists. Males affect a rugged, long-haired look, while females attempt to look both attractive and dangerous.

Many bands take this to an extreme level in their band photos and stage costumes. Gauntlets, axes and swords as accessories, leather pants and long untamed hair, as well as the quintessential corpsepaint.

Though often mistaken for gothic fashion, it must be pointed out that while the two may have a few similarities, each is its own distinct style.
Emo style
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	Emo is a somewhat ambiguous, controversial slang term most frequently used to describe a fashion or subculture which is usually defined to have its roots in punk fashion and subculture, as well as some attributes of gothic fashion and subculture.

Traditional Emo colours are black and pink. Their symbols are broken hearts, skulls, bows and badges of Emo bands.

Those who prefer Emo style can be seen at the distance because of their bright colours and gloomy expressions of their faces.




Gothic fashion 
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	     Gothic fashion is a clothing style worn by members of the Goth subculture, known as Goths. It is stereotyped as a dark, sometimes morbid, eroticized fashion and style of dress. Typical gothic fashion includes black dyed hair, dark eyeliner, dark fingernails, black clothes, spiked hair such as Liberty spikes, body piercings such as flesh tunnels, and chains worn as jewelry. Styles are often borrowed from the Elizabethans and Victorians. The extent to which goths hold to this stereotype varies, though virtually all Goths wear some of these elements. 


Typical look and colours
Typical goth dress usually consists of, but is not limited to, black clothing accessorized with silver and/or pewter, but can vary in the color schemes. The stereotypical gothic outfit, sometimes referred to as the "romantic" look, is limited only by the wearer's imagination, and can include elaborate gowns and corsets, veils, hobble skirts, neck corsets, teased hair, eyeliner, black fingernails, fishnets, and styles borrowed from the Elizabethans and Victorians. Also popular are tight-fitting trousers, pointy boots, flouncy shirts in the manner of Lord Byron, and anything with buckles. The nature of the event will to some degree dictate the dress code, but expression of personal style is generally more important, and it's not unusual for club-goers on a given night to appear dressed very formally or elaborately in a way unrelated to the specific event. 

Elegant Gothic Aristocrat (EGA) (also sometimes referred to as Gothic Lolita Aristocrat (GLA)) is a line of Aristocrat fashion-style clothing created by Japanese musician and fashion designer Mana for his store, Moi-même-Moitié. It has branches in Shinjuku and Nagoya, Japan as well as online through CDJapan. Another brand that makes EGA/GLA-like clothing is Atelier Boz. Aristocrat fashion as a whole is often labeled in Western fashion as "Elegant Gothic Aristocrat" or "EGA", but the term applies only to the line of clothing in Moi-même-Moitié.
            The clothing lines are usually simple and tight, with pants or long skirts that stand in contrast to the Lolita style. Typical gothic piercings and tattoos are not particularly compatible with the clothing; however dark, heavy makeup may be worn by both sexes.
Harajuku
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	Harajuku girl is a term for girls who gather in the Harajuku district of Tokyo in Japan. They are dressed in any of several distinct styles of clothing that originated in the culture of Japan's major cities. The "Harajuku style," named after Harajuku station, combines a wide range of diverse  in fluences.

           The term is not used by those who gather in the district themselves, but has become a relatively popular expression in the United States.


             Popular use originated from the American singer Gwen Stefani's 2004 Love. Angel. Music. BabyAlbum which brought attention to Stefani's entourage of four supposed "Harajuku Girls" who were hired to portray the look, three of whom are Japanese and one of whom is Japanese American. These "Harajuku Girls" are not in fact the fashion aficionados or the home sewing hobbyists from whence they derive their name.
Many different fashion styles may be found among the girls who spend time in Harajuku, including Gothic Lolita, Gothic Maid, Wamono, Decora, Second-Hand Fashion, and cyber fashion. The Japanese street fashion magazine, FRUiTS, features many of the varied clothing styles that are popular in the Harajuku district.

Visual Kei or Anime Cosplayers also gather in Harajuku; however, cosplay is not generally considered to be a fashion movement.
Gothic-Lolita fashion
	

 Gothic Lolita costumes appear frequently in anime fan art.


	Gothic Lolita or "GothLoli" is a subcategory of the Lolita fashion, a street fashion among Japanese female teenagers and, to a lesser extent, men and young women.

Lolita fashion emphasizes Victorian-style and Edwardian fashion girl's clothing and often aims to imitate the look of Victorian porcelain dolls. The Rococo period has also been defined as an influence of Gothic lolita. Gothic Lolita applies the aesthetics of Gothic fashion to the childlike, pretty Lolita fashion. GothLoli's name and origin is a combination of Lolita and Gothic fashion.

Gothic Lolita is the best-known of the various "Lolita" looks. Other categories include "Classic Lolita", which is often more mature-looking and contains more muted colours and floral prints and "Sweet Lolita" which is identified by childish.


The style
Gothic Lolita style is usually a combination of black and white, often black with white lace and typically decorated with ribbons and lace trims. Skirts are knee length and may have a crinoline or petticoat to add volume. As in mainstream Japanese fashion, over-knee socks or stockings are popular. White or black tights are also common. Child-like shoes or boots such as Mary Janes complete the look. Frilly, ruffled or lace-trimmed Victorian blouses are also popular with Gothic Lolitas and designs are usually modest, sometimes with long lace-capped sleeves and/or high-necked blouses.
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	Some additions may include mini top hats, parasols, and lace headdresses. Mostly black or white, headgear might consist of a headband with ruffles, ribbons, lace or bows, an alice band with a bow or sometimes even a bonnet. Hair is often curled or a curled wig is worn to complete the porcelain doll look. Blond or black are the most popular hair colours.

Gothic Lolita outfits may be accessorized with other props like handbags and other bags, sometimes in the shape of bats, coffins, and crucifixes, as well as conspicuous pocket books, pocket watches, and hat boxes. Teddy bears and other stuffed animals are also common, and some brands make special "gothic" teddy bears out of black leather or PVC. Also, many Gothic Lolita own Super Dollfies and carry them around.


Conclusion
All periods of life create their own ideal of people, their own point of view about beauty, which are reflected in clothes, their proportion, details, colour, hair style and make up.

All events in the world, directions in art, literature, scientific discoveries, progress of transport- all these things are reflected in costumes and create what we call "Fasion". For example, the struggle of women for egual rights and an opportunity for education were reflected in their clothes. When we speak about such people we imagine the image of woman in a strait men`s blouse, a plain skirt and a men`s hat.
Fashion is a combination of laws of stylistic unanimity and the harmony of colours. It makes our appearance natural and respectable. Fasion makes people notice time, taste and age. Even long ago people wanted to be ellegant, but not to look like Dandies. It was supposed to be bad when people had too many clothes, but they had nothing to put on at the same time.
Clothes can`t be simply beautiful, their beauty is in their destiny: for work, for home, for parties or country walks. Elegant clothes are combined only with elegant people who have good manners and good speech. People`s characters are always reflected in their appearance. The way the suit is worn, its details and combinations-all these points help us to find out the character of its owner. There are no details which don`t deal with a person`s character. They tell us about his occupation, age, tastes; they carry out characteristic features of his time: the way how the shapes of suitcases, bags, brooches and badges are changed.
What helps us to define the time and characters of different people? Fashion of course. Time changes- fashion changes. Our life is only a moment. While we are going to life, our life passes and many unfashionable clothes appear in our wardrobes. They are symbols of the past. Some great men said, that life is impossible without fashion: we can live in fashion or outside fashion. And it`s true indeed.
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