Khvorostova Maria

5 form

Khanty-Mansijskiy Region

Surgut

The  Influence of Advertisements.

The today's advertisement psychology approach covered, for example, in book "Psychology of Advertisement" by A.Lebedev - Lyubimov reads as follows: commercial advertising is just another method of interpersonal and intergroup communication. Advertisement is the motive, method and act of intercommunication simultaneously. But that is not the half of the story. Advertisement is also the communication for communication, since owing to the influence of advertisement on the consumer the latter acquires means and opportunities, which can help him/her to enter a complicated system of interrelations with other people. In addition to interpersonal communication, as well as construction of relations inside an individual, there are also intergroup interaction and interinfluence, which, in the long run, participate in the shaping of national culture.
Dictionaries give the following:  1.A notice, such as a poster or a paid announcement in the print, broadcast, or electronic media, designed to attract public attention or patronage.( http://dic.academic.ru/dic.nsf/cide/2868/Advertisement)2. A public notice, especially a paid notice in some public print; anything that advertises; as, a newspaper containing many advertisements. [1913 Webster]
Nowadays all people are influenced by advertisements, commercials, brochures, bright pictures, sample sales and free gifts that are used to advertise goods, service and I'd say a certain way of life. In fact advertising has become part and parcel of our every day life. Advertisements are all around us, not just on TV, radio and in the press, but also at sports grounds, in shop windows, and on posters, carrier bags, badges, T-shirts, trams and buses and even hot air balloons. Whether we like it or not, advertising is a powerful force, and all countries have different ways of persuading people to buy something. Nevertheless, they have much in common.

I'm going to dwell upon some of the gags they use and tell you how they influence personally me. I'd like to say that advertising often uses the language and pictures to make us believe that we should be ashamed of ourselves for not buying a certain product for our families or ourselves. They play on our feelings, emotions, and espe​cially our wish to be up-to date and knowledgeable.

I guess you can't find someone who hasn't ever been influenced by advertisements. Wherever you go, whatever you do - you see different ads ( as they are called). Encyclopedia Britannica gives the following definition of an advertising: " Advertising - the techniques and practices used to bring products, services, opinions, or causes to public notice for the purpose of persuading the public respond in a certain way toward what is advertised."
Advertising is a essential part of our life and the important source of income for the media. Many people say that they don't like TV commercials in the middle of the favorite movie, ads on a radio, billboards and so on. They say that such advertising is a nuisance, but in spite of it many of them prefer to drink Coca-Cola (but not some other soda drink) and to buy "Sony" or "Panasonic" equipment (but not any other less advertised brands). Why is that? How does advertising influence consumers behavior? What do the companies do to make us think that their products can change our life into better way? These serious questions worth answering.
I can only tell one shampoo from the other by the effect it produces on my hair. It sometimes leaves it silky, manageable, shiny or heavy, greasy or dull. 

The numerous advertisements explore our wish to be as good as others. They challenge us to "keep up to date", "keep up with the neighbours", or even "keep one jump ahead". The message is to buy the product if you don't want to be left behind. I must tell you that it's very tempting to buy a TV set of the new millennium or a coffee maker that every other fam​ily in all European countries uses. But here an aver​age Russian consumer inevitably faces two prob​lems: what's to be done with a previous one that is in perfect working order and, secondly, how to earn as much money as every other European family. I find those advertisements humiliating and try to ignore the informa​tion about weekends on Hawaii's cottages, Italian kitchens and posh cars.
The third trick they use is to say: be attractive. 

Advertisers try to direct fashion in a way which is useful for them. That's not a secret that when we buy something fashion has an important influence on our choice. Often we can't help buying fashionable clothes, fashionable cars which maybe not much better than the other generic goods. Advertisers do their best to make the product fashionable and to make consumers think that it's superior than the others. There are different tricks to be used for this purpose. The most effective is to invite some famous person to advertise a product. It could be top-models, movie stars, pop singers - people who achieved success and who are consider to be fashionable. 
The advertisements which I really like and approve of are those that tell us to be responsible or act responsi​bly. These are advertisements  for health foods, environmen​tally friendly products. They real​ly appeal to the caring side of human nature. They aim to make us feel guilty if we ignore the appeal. I do want my children and grandchildren to live on a healthy green planet without polluted forests or harmful wastes from nuclear plants and reactors. In this concern I'd like to mention the growing anxiety of Americans about GE food. For years they had been bombarded with ads full of fresh red-ripe toma​toes, green spotless apples and mouthwatering straw​berries. Most of them turned out to be genetically engineered. Genetically engineered food is the one whose genes have been manipulated to resist de​struction and develop desirable characteristics. It makes up about 60 to 70 percent of the stock in your grocery store. So those tomatoes, for example, may well have had fish genes inserted so that they will resist frost. Now people become more and more aware of what they are eating and  now Europe's
seven largest grocery chains have committed their store brands to go "GE" free and Japan, South Korea, New Zealand and Australia require labeling of all genetically modified foods.
To finish with, I'd like to say that I'm not entirely influenced by advertisements like "millions of satisfied users." I don't believe that it is possible to become special by using a spray the filmstars use, or become a VIP by an I-phone mobile. 
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