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Introduction

   The end of the 20th century is the time of scientific revolution. A lot of inventions were made at that time. One of the was the invention of the mobile phone. This necessary thing exists nowadays, moreover it continues to improve. Today we can meet mobile phones everywhere; there are a lot of models of mobile phones at the shops. So the people began to communicate using mobile phones.

   The theme of our project is: “A new form of communication – SMS” this theme is actual because SMS is a new phenomenon in our life. Moreover it is little-studied, but it’s popular enough among people.

   The goal of our project is to study the level of popularity of SMS among teens.

   The tasks are:

1. to find out what SMS is

2. to study who invented SMS

3. to  explore the level of its popularity among teenagers

 The hypothesis: suppose that a new form is popular enough among teenagers

1. If they have mobile phones

2. If they can use SMS

3. If they have someone to communicate

   Methods of researching: a questionnaire. 
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What SMS means
 Short Message Service (SMS) is a communication service standardized in the GSM mobile communication system, using standardized communications protocols allowing the interchange of short text messages between mobile telephone devices. SMS text messaging is the most widely used data application on the planet, with 2.4 billion active users, or 74% of all mobile phone subscribers sending and receiving text messages on their phones. The SMS technology has facilitated the development and growth of text messaging. The connection between the phenomenon of text messaging and the underlying technology is so great that in parts of the world the term "SMS" is used as a synonym for a text message or the act of sending a text message, even when a different protocol is being used.
  SMS as used on modern handsets was originally defined as part of the GSM series of standards in 1985 as a means of sending messages of up to 160 characters (including spaces), to and from GSM mobile handsets. Since then, support for the service has expanded to include alternative mobile standards such as ANSI CDMA networks and Digital AMPS, as well as satellite and landline networks. Most SMS messages are mobile-to-mobile text messages, though the standard supports other types of broadcast messaging as well.
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                                                 History of SMS
    Short Message Service or SMS is a communications protocol which allows the intercommunication of short text messages among various mobile phones. This technology was instrumental in the growth and advancement of text messaging. In fact, SMS is so closely identified with text messaging that in some parts of the world, “SMS” is used as the vernacular for text messaging (the act of composing, sending and receiving; although with MMS, a different fundamental protocol is in use). 
    SMS messaging history began in the 1980s when telecommunication authorities started deliberating on the technical parameters of sending short messages through a network, between mobile phones. This would be the forefather of GSM (Global System for Mobile Communications). Some of the telecommunications experts advocated that SMS will be used mainly as an alert for individual mobile users – as an example, for incoming voice calls. Others envisioned more advanced considerations, such as telemetry. 
   The first ever short message sent commercially was by Airwide Solution’s Neil Papworth, on the 3rd of December 1992. He sent the message from a personal computer to Vodafone’s Richard Jarvis on the Vodafone GSM network located in the United Kingdom. The message was short and simple – “Merry Christmas”. On the other hand, the first SMS message that was typed on a GSM phone was allegedly sent in 1993 by an engineering student in Nokia, whose name is Riku Pihkonen.
    The development of SMS messaging was extremely slow due to the fact that GSM consumers sent an average of 0.4 messages monthly. Some of the factors that contributed to this shuffling growth are incompetent charging setups, billing fraud and the non-existence of interoperations among the telecommunications networks. Fortunately, upon addressing these concerns, along with the enactment of pre-payment plans, the consumption of SMS messaging kicked off in 1999. The primary adopters of SMS messaging were the teenagers, closely followed by business people and adults. By the end of the year 2000, the average number of messages for each user registered at 35; in the UK alone, an average of 9 million text message were sent every hour on New Year’s Day. 
    SMS is one of the select services in the history of consumers that has grown rapidly without the equivalent pricing decrease. Conventionally, decreases in the phone prices and phone services have resulted to consumers increasing their usage. These factors were helpful in attracting the younger generation into the mobile market, however the price of SMS stayed constant due to the fact that the networks had difficulties managing the volume of messages that were being sent; they could not afford and did not dare reduce the prices.
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   Also because of SMS, an entirely new alphabet developed because the messages took quite a long time to type; they were also blunt and straight to the point as people strived to say as much as possible in just a few keystrokes. With coolness and time-saving in mind, abbreviations such as “C u l8r” for “See you later”, and a host of others emerged and became commonplace. “Smileys’ became popular, and were used to lessen the abruptness of the message; they also helped convey the mood of the message-sender, which is difficult to do with just the text.
   SMS continued with its massive growth in Europe in the year 2000, just when the mobile industry was attempting to dictate WAP’s positioning. Although WAP did not do anything significant, it at least deepened the awareness that the mobile internet had; this happened while people were still trying to interpret what services would entice the mobile phone users. The companies that rode out the WAP downtrend began to realize that it was actually SMS that had the more feasible business sense as well as an applicable group of users. Other services including advertising and marketing began trials as companies came to the conclusion that if SMS can be used for messaging from person to person, then it could certainly be used to influence commercial messages.
   Nowadays SMS not only is a part of GSM, but is also available by accessing other networks such as 3G, CDMA and TDMA. SMS is now being used in an extensive range of applications consumer banking, information services, directory assistance, ringing tones and a host of other services. It also provides the quickest transmission form, reaching areas that otherwise cannot be reached by voice services – all for a minimal cost. This mammoth industry is now worth around $80 billion worldwide, and that approximation is increasing daily. What started out as a small player in the industry turned out to be a huge success - one that proceeded to change the lives of mobile phone users around the world.
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Different kinds of SMS

All SMS may be divided into different groups. They are

Friendship

Fool


Missing

Funny                                        SMS        

Birthday


Greetings

Best wishes 
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Advantage and disadvantage of SMS
	Advantage of SMS
	Disadvantage of SMS

	1. It is more discreet than a phone conversation; making it the ideal form for communication when you don’t want to be overheard.
	1.  You have to pay for it.

	2.  It is often less time – consuming to send a text message, than to make a phone call or an e-mail.   
	2.  Speedy message delivery is not guaranteed. During periods of high traffic, it might be minuets or even hours before a message gets through. 

	3.  SMS doesn’t require you to be at your computer like e-mail and instant messaging do.
	3.  You have to write in start.

	4.  SMS also is a convenient way for deaf and hearing-impaired people to communicate. SMS is a store-and-forward service, meaning that when you send a text message to your friend, the message doesn’t go directly to your friend’s cell phone.
	4.  You don’t hear the voice of the user.

	5.  The advantage of this method is that your friend’s cell phone doesn’t have to be active. The message is stored in SMSC until your friend turns his cell phone on.
	5. You can’t understand the text right.

	6.  SMS can be used to send a message to a large number of people at a time, either from a list of contacts or to all the users within a particular area.
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  Gathering data
   Short message services are developing very rapidly throughout the word. In 2000 just 17 billion SMS messages were sent, in 2001, the number was up to 250 billion, 500 billion in 2004 and 800 billion SMS messages in 2008. However, the world has become more and more addicted to communicating mobile. SMS is particularly popular in Europe, Asia, Australia and New Zealand. Popularity has grown to a sufficient extent that the term texting (used as a verb sending short message back and forth) has entered the common lexicon.

   Short message are particularly popular among teenagers. The survey was conducted to learn about the popularity of SMS among teens. More than 50 students answered the survey. The first question: “Do you use SMS?” got positive results. All students said that they use SMS.

   According to the survey 59 percent use SMS every day. 24 percent every week, 17 percent not often.  

  The third question is about the kinds of SMS which they use. 66% of teenagers use tricks, 

52% of teenagers use loving recognitions, 62% of teenagers use congratulations, 48% of teenagers use rhymes, 6% of teenagers use SMS from Internet and 10% of teenagers use texting pictures. 

   The fourth question is: “Why do you use SMS?’’  54% of teenagers said it’s comfortable, 18% said it’s cheap, 6% they liked fast delivery, 16% of teenagers said it’s interesting, 4% they wanted not to prevent parents and 12% no answered.

   The fifth question is: “Whom do you communicate with?”   32% of teenagers communicate with parents, 94% of teenagers communicate with friends and 62% of teenagers communicate with a girlfriend or a boyfriend.

   The sixth question is: “Do you use smiles?” 89 percent of teens use them and 11 percent don’t use.

   And the last question is: “Do you use short SMS language?” 59% use it and 41% don’t use.

   It is clear from this survey that SMS is a very popular from of communication nowadays though it has some disadvantages.
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                                                          Conclusion

   It is obvious that email and text messaging are fantastic inventions because they make it easy to communicate with people at any time.

   Text messaging is a smart way to communicate in the 21st century. Everyone uses it – men and women, young and old. Why? Because it’s fun, it’s simple and it’s so addictive.

   Personally, I can’t imagine life without text messaging. My friend and I send messages to each other all the time and it’s great fun. 

   Text messaging is a big part of life now and it’s hard to imagine a word without them
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