Jeans Conquer the World
(About Levi Strauss Who Introduced Jeans)

[image: image1]   In Spain they are known as vaqueros or "cowboys," in Danish cowboybukser meaning "cowboy pants" and in Chinese niuzaiku (SC: 牛仔裤), literally, "cowboy pants" (trousers), indicating their association with the American West, cowboy culture, and outdoors work. The Hungarian name for them is "farmernadrág", meaning "farmer-trousers". They are known and worn in every corner of the world. They were the symbol of protest of young generation. They are as American as an apple-pie. Have you guessed what they are? Of course, they are jeans. We are sure they among your favorite clothes, too. Why have they been so popular around the world for more than a century? Why have they “conquered” the whole world? Who introduced jeans in our everyday life?
    They were first produced by Levi Strauss in the XIXth century in the USA. Levi Strauss & Co. It is a clothing company known worldwide for its Levi's brand of denim jeans. It was founded in 1853 in San Francisco. Jeans are universally known as trousers made from denim. Mainly designed for work, they became popular among teenagers starting in the 1950s. Historic brands include Levi's, Wrangler and Lee. Today jeans are a very popular form of casual dress around the world. They come in many styles and colors. The "blue jeans" are particularly identified with the American culture, especially the American Old West. But Americans didn’t use the word jeans until around 1960, when the baby boomer generation adopted that name for its [image: image24.jpg]


favorite pants. 
   I would like to tell the story about how a German immigrant Levi Strauss changed the world with his invention, how he changed the life of some generations. And, of course, I would like to tell about how jeans have conquered the world.
   Levi Strauss came from a large family. He was born on February 26, 1829 in Buttenheim, Franconia, (Kingdom of Bavaria). Levi was a German-Jewish immigrant to the United States. He had spent a number of years learning the trade in New York after coming there from his native Germany. At the end of January 1853 he became an American citizen. When news of the California Gold Rush reached America’s east, Levi wanted to go to San Francisco to make his fortune. But he did not want to make it by panning gold. In February the 24-year-old Levi went to the West coast via the Isthmus of Panama with a small supply of dry goods. 
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He arrived in noisy San Francisco in early March. The California gold rush was in full swing and everyday items were in great need.  So Levi opened a branch of his brother's New York dry goods business. Shortly after his arrival a prospector wanted to know what Mr. Strauss was selling. Strauss told him he had rough canvas to use for tents and wagon covers. The prospector said, "You should have brought pants!" saying he couldn’t find a pair of pants strong enough to last. Those who panned gold needed good pants badly. And Levi Strauss was the man who introduced them.
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   By the way, “waist overalls” was the usual name for work trousers. This is because the early pants were designed to be worn “over” the street clothes. It was a kind of protective work gear. Historic photographs show that in the years before they became the height of fashion they generally fit quite loosely. After 1900 they were just called overalls and people began to wear them like regular pants. Only after 1960 Levi Strauss called his flagship product "jeans". 
  In 1872, Levi received a letter from Jacob Davis, a tailor from Nevada. Davis was one of Levi Strauss’ regular customers. He had an idea to place metal rivets to the pants at the points of strain. He wanted to make the pants stronger for the working men who were his customers. So he suggested that the two men take out the patent together. Levi was enthusiastic about the idea and the patent No.139,121 was granted to both men on May 20, 1873. This date is now considered the official birthday of "blue jeans." The blue jeans were born. The two-horse brand design was first used in 1886. The red tab attached to the left back pocket was created in 1936. It identifies Levi’s jeans at a distance. All these trademarks are still in use. 

  The popularity of the Levi's jeans grew and during World War II. Sales were restricted only to defense workers.  The blue jeans were simply sturdy trousers worn by workers, especially in the factories. In the United States during the 1950s, wearing of blue jeans by teenagers and young adults became a symbol of mild protest against conformity. This was considered by some older adults as disruptive. For example, some movie theaters and restaurants refused to admit people who wore blue jeans. In the mid-1950s the denim and textiles industry was revolutionized by the introduction of the stone-washing technique. During the 1960s the wearing of blue jeans became more acceptable. Such film stars as John Wayne, James Dean, Marlon Brando, and Marilyn Monroe popularized jeans for a new generation. Denim suddenly became an attractive product for all age groups. In the 1950s and 1960s, Levi's jeans became popular among a wide range of youth subcultures, including greasers, mods, rockers, hippies and skinheads. By the 1970s jeans have become general fashion in the United States, at least for informal wear. Acceptance of jeans continued through the 1980s and 1990s to the point where jeans are now a wardrobe “must”. And an average North American owned seven pairs. Denim suddenly became an attractive product for all age groups. 
   The Levi’s model 501 jeans were the most successful clothing item in the world. In 1998 a pair of 501 jeans was found in the mud in Nevada. The experts said that they were made between 1880 and 1885 in a small shop owned by Levi Strauss. These jeans are the oldest Levi’s jeans in the world now. The company bought them for $ 46,532! You can see these jeans in the Visitors Center at Levi Strauss & Co. world headquarters in San Francisco.
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   In the 1960s and 1970s jeans were among imported American products in Europe. They were very expensive in the countries of Eastern Europe especially in the Soviet Union. At that time the Soviet Union restricted hard currency imports. My Mum and her friends told me interesting stories about buying and wearing jeans in the time when they were young. Jeans were the object of desire, even the object of envy. They were very expensive and it was extremely difficult to buy a pair of jeans. People even used the word “to get” (not to buy) because you could not buy them in an ordinary shop. You could only buy them in the so-called black market. Those few who went abroad could afford buying jeans for themselves and for their family members. They also brought jeans to our country to sell at a very high price. And jeans sold out very quickly. Later jeans appeared in some large Moscow shops. People from different towns and villages crowded to Moscow in hope to buy a pair of desired clothing. They had to queue for hours in endless lines to buy a pair of jeans. Those who managed it were extremely happy. Wearing jeans gave them a higher status among their friends and fellows. 
   In one of Russian magazines I have read a similar story about jeans in the USSR in the 1970s. More than that one of the characters of the film “Margosha” (STS Channel) tells a similar story. When he was a young man he used to do different odd jobs to save money for buying jeans. After giving all his money for a desired pair of jeans he was so proud of himself as if he got a prize.
   We wanted to trace the growing popularity of jeans in our country. So, I asked people of different age groups to speak about their first jeans and we wanted to find out the people’s attitude to jeans in different periods of time in our country. So we have got two diagrams to illustrate these researches (See Appendix 1, Appendix 2 and Appendix 3). Some people were also asked about the things that are important for them when choosing new jeans (See Appendix 4). Unfortunately we are not allowed to wear jeans to school. We are strictly enforced to wear office style clothing. But at parties, discos and outings jeans are our favourite clothes. I am a member of the senior pupil’s council of our school. We organize, discuss and take part in different school and out-of-school activities. This year we would like to organize a Day of Jeans at our school. Everyone will be allowed to come to school in his or her favorite jeans or some other jeans wear. I think it would be very exciting to see our schoolmates, teachers and, may be, a headmaster in jeans!
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   Trough the Internet we have found some extracts from the book by James Sullivan Jeans: A Cultural History of an American Icon. It is the story of America’s best-loved garment, from the plain, humble pants Levi Strauss sold to California miners to what fashion critics have called "the American uniform". In Jeans, James Sullivan traces the evolution of jeans from a simple utilitarian garment into Sullivan’s basic idea of this book: "Blue jeans—not soft drinks, or cars, or computers—are the crowning product of American ingenuity." So Jeans is a history of American culture told through its pants.
  More than that, I have learnt that Levi Strauss made a name for himself not only as a well-respected businessman, but as a local philanthropist as well. 
 Levi Strauss died September 26, 1902 (aged 73). On the day of his funeral local businesses were closed so that people of San Francisco could attend the services. People of America remember the man who made simple pants into a symbol of America.
· Mr. Strauss was inducted into the Junior Achievement U.S. Business Hall of Fame in 1994.

· There is also a Visitors Center at Levi Strauss & Co. world headquarters in San Francisco, which features a number of historical exhibits.

· A Levi Strauss museum is maintained in Buttenheim, Germany, located in the 1687 house where Strauss was born. 
I have come across a very nice internet site about the Levi Strauss museum in Buttenheim, Germany. It gives you an opportunity to take a virtual excursion to the museum. You can see the interiors of the rooms and listen to some nice stories. A virtual guide will tell you about the life of Levi Strauss and his family and about the history of jeans. Take my advice and visit this site.
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  I think that Levi Strauss did a great thing. He introduced and popularized jeans in America. Jeans are now worn in every corner of the world. They are usual clothing for different groups of people. There are jeans and jeans wear even for toddlers. Teens and young adults enjoy wearing jeans everywhere. Some elderly people also wear them because they are very comfortable and practical. There are jeans for every taste and every type of figure. Using computer some makers now offer jeans in various proportions and sizes. Numerous shops worldwide are ready to please their consumers. There are lots and lots of designer jeans which attract those who like to follow the latest fashion. I am sure that in recent decades the globalization of the textile industry, designer fashion and consumer culture has combined and made jeans a universal piece of clothing. Jeans have really conquered the world. They are now worn by rappers, hipsters, discount shoppers, and politicians. Even presidents and prime ministers can be seen in jeans now (See Photoalbum). They embody the fashion and cultural ideas of different groups of society. So, when you see someone wearing a pair of jeans remember that these pants are a direct descendant of that first pair made back in XIXth century. Remember also that it was Levi Strauss who turned denim, thread and a little metal into the most popular piece of clothing on earth.
Appendix 1
The Diagram Made by Adults
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Appendix 2
The Diagram Made by Teens and Young People
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Appendix 3 
How important are the following when you buy a pair of jeans? Put them in the order of importance for you.
· Price

· Colour

· Quality of denim

· Pockets and stitching

· The very latest style/fashion

· Maker/designer

· The number of rips, tears, holes
	Olga, 51
	Larissa, 56
	Anna,19
	Polina,15

	Quality of denim

Price

Colour

Maker/ designer

Number of rips/ holes/tears

The very latest fashion

Pockets and stitching
	Colour

Quality of denim

Price

Maker/ designer

The very latest fashion

Pockets and stitching Number of rips/ holes/tears


	The very latest fashion

Maker/ designer

Quality of denim

Pockets and stitching Colour

Price

Number of rips/ holes/tears


	Number of rips/ holes/tears

Price

The very latest fashion

Colour

Maker/ designer

Quality of denim

Pockets and stitching


Appendix 4
Here are some of the fits produced for jeans:

                      Ankle Jeans                                               Low-rise jeans
                      Baggy Jeans                                              Original jeans
                      Bell-bottoms\ Flares\Bootcut                   Overall

                      Boycut or Boyfriend (for women)            Phat pants

                      Brazillian jeans                                         Relaxed fit
                      Carpenter jeans                                         Saggy
                      Classic                                                       Skinny jeans
                      Hip-huggers                                              Wide leg
                      Loose jeans Jorts (jean shorts)

Appendix 5
Stories about Jeans Told by People of Different Ages
Olga, 51: I got my first pair of jeans when I was about 20. I was a second-year student at the Pedagogical Institute in Yaroslavl. Jeans, of course were a highly desirable piece of clothing for me. Once, my Mum went to Moscow to visit our relatives and to buy some presents for me and my siblings. She heard that they would sell jeans in one of the large shops. Mum stood for 5 hours in a long queue to get a pair of Wrangler jeans for me. One person was allowed to buy only one pair of jeans. So my elder sister and brother did not get jeans. But I was really happy!
Galina, 50: I got my first pair of jeans at 20. I was a third-year student at that time. In January 1980 we were on an exchange trip to West Germany. There I bought my first pair of jeans and was proud of it. Three years earlier my father was in Moscow on business. He often made business trips to different towns. As usual I asked him to buy something for me. He always tried to bring something to please me and my brother. Once, Dad saw a long queue in one of the large department stores. People were queuing for jeans. Dad did not keep the queue and visited other departments. When he came back in two hour’s time he was surprised to learn that he would have an opportunity to buy a pair of Lee jeans for my elder brother. And I was happy to have a pair of new trainers.
Appendix 6

Levi Strauss & Co. General Timeline

1829 – Levi Strauss is born in Buttenheim, Bavaria.

1847 – Levi Strauss, his two sisters and mother sail for America, where they join half-brothers

Jonas and Louis in New York. Levi joins their dry goods business.

1853 – Levi becomes an American citizen and sails to San Francisco to set up a small dry-goods

house, which grows into a prosperous business over the next twenty years.

1854 – Levi Strauss donates $5 to a San Francisco orphanage only one year after arriving in the

city to open his dry-goods business. This is equivalent to approximately $110 U.S. and begins

the company's tradition of sharing its prosperity with the community.

1866 – LS&CO. headquarters are at 14-16 Battery Street, where they remain for 40 years.

1872 – Jacob Davis, a Reno Nevada tailor, writes to Levi Strauss, telling him of the process he

invented to rivet the pocket corners on men's pants. He suggests the two men take out a patent

on the process together.

1873 – Levi Strauss and Jacob Davis receive the patent for rivets on men's pants. They begin

making copper-riveted "waist overalls" (the old name for jeans) in San Francisco. The denim

comes from the Amoskeag Mill in New Hampshire.

1897 – Levi Strauss donates funds to endow 28 scholarships at the University of California,

Berkeley. These scholarships are still in place today.

1902 – Levi Strauss dies at the age of 73. His nephews inherit the business.
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