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Plan of investigation 

Distinguishing the area of interests in the Soviet History is the major task when ones startes the history investigation. I have chosen the epoch of Stalin’s rule. The lifestyle of the ordinary people during Stalin’s time was under ideological and propaganda pressure. One poses a question “To what extent fashion in 1930s in the USSR was under the propaganda pressure?” 

While researching it is needed to investigate major features and events of the epoch and Stalin to understand the situation in the USSR. Also, one needs to determine the issues of propaganda and to study how it worked and influenced people. Knowledge about the Stalin’s USSR allows distinguishing propaganda major purposes and how they were realized through fashion. 

Different types of sources would be used. Firstly, works of famous Russian and Western historians who wrote about Stalin’s time (S. Lee, McCauley, P. Oxley, and T. Morris). A documentary film by a historian of fashion A. Vasiliev called “The breath of century 2: Russian Fashion” and his book “Russian fashion were used. 150 years in photographs”. I addition, Soviet cartoons taken from the magazines were used. 

Summary of evidence  

Stalin declared idea that was usually known as the theory of “Socialism in one country
”. By this he stressed that, despite the economic problems of the Soviet Union, its resources would be sufficient for the construction of a stable socialist society without external aid. 

All media (radio, newspapers, magazines and books) in the Soviet Union were controlled by the state
. 
Cult of personality was the feature of Stalin’s totalitarian regime. Propaganda became the major method to launch people’s adoration and even worship. Numerous towns, villages and cities were renamed after the Soviet leader and the Stalin Prize was established
. He accepted grandiloquent titles (e.g. "Coryphaeus of Science", "Father of Nations", "Brilliant Genius of Humanity", "Great Architect of Communism", "Gardener of Human Happiness"), and helped rewrite Soviet history to provide himself a more significant person in the revolution
. 

In 1936 the Constitution of the USSR was adopted
. It consolidated of the totalitarian control of party to all sides of human being in the Soviet Union.

 
Even in art and culture, the new method called “Socialist realism” was introduced which aim was to glorify the Soviet Union and its leader and to persuade soviet people that their country is the best one
. The criteria of Socialist realism were optimism and pathos of working class. It also provided a healthy life style in the society.

The final goal was to create what Lenin called "an entirely new type of human being": New Soviet Man (Homo Sovieticus)
 – a healthy, optimistic person, desiring to build the paradise on earth (world’s first Communist society) that Marx once prophesied
. 

The western influence on Soviet culture tried to be prevented because of the ideological differences. The USSR became an antagonist of “the capitalist world” after Revolution 1917. 
The Communist party tried to win people’s support through different social programs. It wanted to make an illusion that the party was concerned with the problems of ordinary people.  Also, it tried to demonstrate the unity between person and state. In addition it also provided and propagandized state’s ideology through culture and fashion. 

The USSR’s major focus was put on heavy industry according to state ideology and the real situation. Industrialization and collectivization were the major features of building “Socialism in one country”. 

The concept of fashion (as a creating the individual style and appearance) contradicted with the concepts of the totalitarian state. Propaganda reflected on fashion trends and tried to establish social ideals in all totalitarian states. Fashion it is not only tendencies in clothes but also an economic issue connected with light industry, fashion magazines and photographs.
Evaluation of sources 

Alexander Vasiliev’s documentary film “Breathe of century 2: Russian Fashion”

In December 2005 a series of documentaries on the topic of the  Russian fashion were released. The film investigates how silhouettes and canons of beauty in Russia and later in Soviet Union were modified. This documentary was created by the world famous theater designer, the historian of a fashion and art collector Alexander Vasiliev. This project is unique because before Vasilev historians did not try to collect all materials about Russian fashion and to present it to the public. 

The film is based on Alexander Vasilev’s long-term research. Vasilev collected orders, accessories, footwear and photos in the field of fashion of XX century. Therefore, the film has unique examples of clothes and accessories. Vasilev interviewed different people of the world of art and fashion. 

This film is precisely structured and divided into periods. Therefore it is easy to follow changes of a political, economic, social situation in the country that allows to analyse historical epoch and its reflection in fashion.

 Besides the values, the film still has some limitations. It reflects the author’s view on many events. Also, fashion is a fast developing phenomenon, hence in ten series to tell about all tendencies and changes in the world of fashion is practically impossible. Therefore, Vasilev considered only the main conceptual ideas, illustrating it with several examples. As a research area, Vasilev mentioned only the fashion in the cities, while he did not talk about the fashion in villages.

The poster “For the socialist Motherland”

This poster was created by a famous Soviet propaganda painter Peter Karachentsov (1907-1998) in 1937 and was published in Moscow. 

In 1930s Karachentsov worked in the newspapers "Pravda", "Izvestia", «For industrialization "; in magazines «30 days ", "Rost", "the foreign literature" (received numerous premiums of magazine for the best figures of the year)
. Karachentsov is the author of propaganda posters on relevant topics of that time - antibourgeois, antireligious, antifascist; posters on themes of socialist work and sports. 

This poster is a primary source. It has been published in the heat of propaganda of the Soviet life style in the 30th to encourage women to vote for a happy life in the Soviet Union and to increase the patriotic spirit among women.

 For historians, this poster has a great value because it is possible to observe the maintenance and the form of propaganda in the Soviet Union. According to this poster, it is possible to see how, in the Soviet authorities thought an ideal Soviet working woman should look - asceticism in clothes, has a healthy and happy face and expression. 

This document still has some limitations. The poster has been custom-made for the party because of censorship. Also the poster only shows the life in the village, but does not show what a city woman should look like.
Analysis 

In analysis it is essential to find out to what extent was fashion of the USSR in 1930s under propaganda pressure? 

It is known that totalitarian state in the Soviet Union tried to control fashion like other aspects of people’s life. In 1920s the fashion photographers worked independently in their private studios. In the middle of 1930s these studios were closed and state photo communities like "Tourist", "Photo moment" were established
. “Socialist realism” became the main principle of their activity. 

The official look in  the Soviet Union was ascetic ideal that propaganda endorsed
. Moreover Stalin himself was a sample of ascetic military style in clothes and many politicians followed him. French journalist Gabriel Pierre visited Moscow in 1935 and wrote: “Soviet political elite wears black “riding breeches” and military shirts without any accessories.”
 

Glorifying the achievements of the socialism was one of the major tasks for propaganda in the Soviet Union. For example, stuffed fabric prints, were covered with the pictures of airplanes, tractors of a seeder and combines, as well as factories with smoking pipes. From 1929 to 1932, manufacturing such tissues became obligatory for all Soviet cotton-mills
. It is an evidence of the Communist party desire to encourage people to work harder thus to fulfill the first  Five year plan in four years. 

Propaganda against “enemies of the state” and Western espionage was widespread in the USSR.  In I.Pyriev’s film of 1936 "The Party card” a spy mania and the desire to expose the foreign agents is well shown. It happened so that a party member, Paul Kurganov who worked perfectly at a factory actually was an agent of a foreign spy agency. In this movie foreign agent wears double-breasted jackets "sakso"
 which were associated with the image of a spy in the USSR.

An anti capitalist propaganda played an important role in the Communist party’s ideology.  The distribution of new European fashion trends were prevented in any possible way. In the article “Against a European fashion”, published in 1930 in the «Rabotnica» magazine one can find the following: «… Bringing from abroad, a fashion like an epidemic is spreading with fast and furious speed throughout the Union. … Prevent from spreading!"
. 

 Nevertheless fashion to some extent could avoid propaganda pressure. Communist party focused on the socialism building and consequently the priority in economical development was given to heavy industry
. Lack of light industry production led to shortage of consumer goods. It was reflected on the fashion development. Leningrad comedy actress Julia Predtechenskaya-Shemyakina claimed in the 1930s: “There were no consumer goods at the beginning of 1930s in Leningrad. Everybody restored the mother’s pre-revolutionary dresses and skirts”
. The most people were dressed in their own individual style which didn’t appropriate with the ascetic ideal of that time. The only people who have the privilege in choosing clothes were Stakhanovites. The historian Peter Oxley  mentions: “Aleksey Tischenko and his wife owned … clothes, including two overcoats, some women’s dresses, men’s suits and shoes
”. This is an example of poverty even in so called “privileged” group.  

In the middle of 1930s western fashion tendencies penetrate in the Soviet Union.  An interesting fact is that at the beginning of 1936, there was information that the Soviet Union surpassed France in the perfume production and moved up to the third place in the world
. There were no problems with the perfumes advertising company because it was positively accepted by ideologists of the communist party.  

Conclusion

I came to the conclusion that on the one hand fashion development was under propaganda pressure of the Communist party. As an evidence we can consider propaganda issues such as an ascetic image of soviet ideal person (drawn from the leader’s image), anti western propaganda and party line against “enemies of state” who’s influence the fashion was great. On the other hand, fashion had been developed in spite of Communist party demands. It may be proved through the examples of molding of the individual style of some people and penetration of western trends such as the advertising company of the perfume production. 


Thus, fashion in the Soviet Union in 1930s was under propaganda pressure to certain extent. 
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