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Introduction.

You can hardly imagine our life without advertising. It surrounds us everywhere: on TV, in the newspapers, in public transport and in mobile phones.
With the development of the economy in Russia a lot of producers of different products, different firms and organizations have appeared in Kolomna. There is a competition between them and their object is consumers. Advertising is very important in market economy.

The main tasks of my project are:

1. to explore advertising in Kolomna in the past;
    to elicit the main ways of advertising in Kolomna at that time

2. to analyze the ways of advertising in modern Kolomna and to depict the most popular ways

3. to compare advertising in the past and at present in Kolomna

4. to discover the role of advertising in the life of potential consumers
5. to define benefits and disadvantages of advertising in Kolomna.
Advertising in Kolomna at the beginning of the XXth century.
According to the photos, books and newspapers, there were four main ways of advertising in Kolomna at the beginning of the XXth century; graphic, printed, oral and window. Graphic advertising included sign boards and notices on the shops. First signs were in the form of different object, for example, in the form of a boot over a shoe-making workshop or a knot-shaped biscuit over a baker’s. Later they were changed by a painted or a typed advertisement. There were a lot of advertisements in street Astrakhanskaya in Kolomna, which was the central street at that time. Different sign boards were hanging over the shops, stalls, between shop windows and on both sides of the shop doors. You could see different signs on the same house, for example, on Frolov’s house there were the signs of Ainer’s chemist’s, Cormer’s watch shop and Kolomna college. The richer and the larger the firm was, the more considerable the sign was, for example, the signs of Ravinski’s shop. But the sign boards on small stalls were simple and even ridiculous and illiterate.
Local masters, painters or joiners, made the signs. They painted them on a piece of metal, seldom on a piece of glass.

The second kind of advertising in Kolomna at the beginning of the XXth century was window advertising. It was very much different from the modern one. The main task of a window advertisement was to show as many goods as possible. There was an unwritten rule for a window advertisement. If a shop sold shoes or boots there was a big boot in the shop-window. If they sold ready-made dresses there were tailor’s dummies wearing jackets, blouses, coats in their windows. The butcher’s, the dairy’s and other shops, selling perishable products, put artificial products in their windows (for example, Ravinski’s sausage shop). The windows of grocer’s and off license were beautiful and colorful. They put real products in their windows, colorful boxes of tea, coffee and spices, exotic bottles with bright labels, for example, on the bottles of Ozerov’s vodka plant.
At the end of the XXth century printed advertising appeared. They appeared in periodicals (newspapers and magazines) and commercial posters. The posters influenced consumers most of all that time. The text of the poster was the most important part of it, because it gave the information about goods and their producers. 
The example of such a commercial poster was “Kolomenski listok obiavlenii” which was printed in Kolomna at the beginning of the 20th century. We can say that it was a forerunner of “Yat” in Kolomna. Its office was opened from 10 a.m. till 8 p.m. The price was 13 kopeks for a line. “Kolomenski listok obiavlenii” was the size of a usual poster of that time and consisted of some adverts of different firms. To make advertisements bright they used different methods: loud type, unusual frames, graphic pictures. The name of the enterprise, name of the owner, detailed address, the names of goods and different kinds of services were especially emphasized. To persuade consumers, they published the rewards of the firm which showed a good reputation.
And one more kind of advertising is oral advertising. You couldn’t read it anywhere but you could hear it with humorous catch-phrases in Torgovaya square. Pedlars used it to pay attention to their goods. They cried loudly so that people in the overcrowded and noisy square could see and buy their goods. Their cry played both parts: advertisement and a sign board. Old people in Kolomna said there were real virtuosos of oral advertising.
Advertising in modern Kolomna.
Advertising which was nearly forgotten in Soviet times is returning to life.
Not long ago there were only two advertising slogans in our country: “Fly by the Airflot planes” and “Pravda is the most favourite newspaper”. Nowadays we can say that we live in the world of advertising. The aim of advertising is to increase sales by a product or service known to a wider audience and by emphasising its positive qualities. A company can advertise in a variety of ways, depending on how much it wishes to spend and the size and type of audience it wishes to target.

The different media for advertising include television, radio, newspapers, magazines.

There is a steady advertising market in Kolomna. There are such advertisement-specialized newspapers as “Yat-reclama”, “Aphisha-T”, “Zhilio v Podmoskovie”, “Sovershenno besplatno”; other periodicals also contain commercials as part of useful information for the reader (for example, “Vybirai – imeesh pravo”); there are also firms focusing on promotional materials and equipment. These are “Yantar”, “Visota”, “Kolomenskoe torgovoe oborudovanie”. You can also find advertisements in such newspapers as “Kolomenskaya Pravda”, “Vopros – otvet”, “Ugol zreniya”.
We have looked through about 300 advertisements published in November, 2006 and we noticed that considerable part of them are about construction firms, building materials sellers and window and door installers (44%). Real estate and manufactured goods rank second. Cars and car spare parts, and taxi and freightage services are on the third and on the fourth place. This division points to strong growth of these niches of business, and to serious competition between selling companies aiming to win the customers through advertising.
Commercials on Kolomna channel advertise mostly products (their price and quality), firms (their activities, attractive characters, reliability), events (presentations, exhibitions and sales). On Kolomna TV channel they used different forms of commercials. They are: 
1. screen pages (when there is static background and an announcer reads the text, there also may be music)
2. a short video-film with participation of the actors of People’s Theatre and without them

3. a presentation film or in formal and advertising programme or in formation material in the News real with interview.

Commercials are one of the most expensive form of advertising. And in its popularity it comes after advertisements in newspapers. Only wealthy firms and producers can afford them. The price of 30 seconds of the simplest commercial is 4000 rubles.

A flyer is one of the most popular way of advertising in Kolomna. It advertises everything: various service, different performances of circuses and theatres on tour, sales of different goods.

But the advertising market is developing. Thus more and more often the advertiser does not blindly rely on an advertising department in a publishing house, but order independent marketing research; they specify the market segment their goods are intended for and they check efficiency of their investments in advertisement. Not long ago the price of advertisement and popularity of the newspaper were the main criteria while choosing an advertising agency, now the focus is on circulation and availability of edition for a wide range of buyers.
It’s pleasant to notice that significant place in our town is taken by social advertising reminding us about the importance of care for veterans and younger generation, about necessity to pay taxes and fight the ugly phenomenon of drug-addiction. Most of social advertisements are billboards.

Certainly, the quality and style of billboards leave much to be desired. I think, it should not only inform people but also decorate our town. It is possible in the future, for the advertising market is developing, the professionalism of advertising agencies and the amounts of investments in advertising are growing as well.
Having studied advertising in different centuries in Kolomna, we come to the following conclusions:

1. advertising market had rich traditions at the beginning of the XXth century and they are continued nowadays, for example, such ways of advertising as ads in newspapers or on signs

2. nowadays there appeared a lot of different new and innovative ways to advertise: television, radio, the Internet, direct mail, in mobile phones

3. advertising in the past was primitive and simple, but in comparison with modern advertising the old one advertised national products and helped Russian producers to find their consumers

4. advertising worked to bring fame to Russian businessmen of the past, modern advertisers should learn their traditions to increase the speed of rebirth of Russian economy.

The results of the school survey.
Any advertisement is made to attract consumers’ attention to the products. It was interesting for me to learn what consumers of the future think about advertising. I made a survey of the senior pupils of our school. 
I asked them some questions, and had the following results:

1). Do you pay attention to an advertisement?

a). yes, always        b). yes, often        c). seldom        d). never

           30%                     12,7%                  50%                7,3%

2). Which advertisement arouses your interest most of all and influences your desire to buy some goods?

a). commercial on TV                                b). on the radio   

              47,2%                                                      2,3%

c). in newspapers, magazines                     d). billboards
                  34,1%                                                 9,6%

3). Can an interesting advert make you buy some goods you don’t need?

a). yes                   b). no

    22%                      78%

4). Does an advertisement help you in choice of products?

a). yes                   b). no

    72,7%                  27,3%

5). What draws your attention to an advertisement most of all?

a). famous person                                                b). music 

            8,3%                                                               19,9%

c). interesting slogan                                            d). discount

            11%                                                                  16,6%

e). the information about the price of goods 
                              13,2%  

f). image of a product                   e). evidence of common people

               14,4%                                                   5,6%

g). scientific results which prove the efficiency of goods

                                             11%

6) Do you want to prohibit an advertising?

a). yes                   b). no                   c). I want to limit it

    14,8%                   15,8%                             69,4%

Most of the senior pupils (42,7%) pay attention to the advertisements. Commercials on TV (47,2%), ads in newspapers and magazines (34,1%) arouse most of the attention and influence their desire to buy some goods. 78% of the senior pupils said that an interesting advert couldn’t make them buy some goods they didn’t need. Music (19,9%), discount (16,6%), the information about the price of goods (13,2%), the image of goods (14,4%) draw their attention to an advertisement most of all. An advertisement is not always creative and clever, it can be silly and annoying, so most of the pupils (69,4%) want to limit it.
Conclusion.
I had studied all the information and made the following conclusions:

1. there were four main ways of advertising in Kolomna in the past: graphic, printed, oral and window, and they became forerunners of modern ways of advertising

2. there are different ways of advertising in modern Kolomna: ads in newspapers and magazines, flyers, commercials, posters and billboards. The most popular way of advertising in Kolomna is adverts in newspapers and magazines, and flyers. Such a way of advertising as billboards is only being developed

3. in the past goods of Russian producers were mostly advertised, in present Kolomna the portion of advertised Russian goods is decreasing
4. advertising plays a very important role in our life. It informs us about different goods, it helps us to make the right choice, but interesting advert can’t make potential consumers buy some goods they don’t need

5. advertising in Kolomna is developing. The main benefits of advertising are:

1). it provides us with information about prices, recent improvements in certain goods and services

2). advertising stimulates producers of Kolomna to produce competitive goods

3). advertising helps firms in Kolomna by stimulating consumer demand

The main disadvantages are:

1). the information contained in advertising often misleads the consumer and doesn’t talk about the products’ defects

2). the quality of some advertisements leaves much to be desired

3). sometimes advertisements, especially flyers, are very annoying

4). there are very few advertisements of Kolomna goods.
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Supplement 1:

An analysis of advertisements in the newspapers “Yat”, “Aphisha-T”, “Sovershenno besplatno”.

288 advertisements that had been printed in November, 2006, were analyzed (besides private ads):

	№
	Activity
	Portion (%)

	1
	Building, windows, doors, decoration materials
	44,65

	2
	Selling of real estate
	13,63

	3
	Selling of manufactured goods
	13,6

	4
	Cars, spare parts, car service
	6,94

	5
	Taxi and freightage service
	4,16

	6
	Computers and service
	3,13

	7
	Leasing
	2,08

	8
	Medical service
	2,08

	9
	Selling of food
	2,08

	10
	Cafe, restaurant
	2,08

	11
	Tourism
	1,39

	12
	Guarding, security service
	1,39

	13
	Ritual service
	1,04

	14
	Hairdresser’s, barber’s
	0,7

	15
	Educational service
	0,7

	16
	Financial service
	0,35


Supplement 2:

1. Do you pay attention to an advertisement?
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2. Which advertisement arouses your interest most of all and influences your desire to buy some goods?
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3. Can an interesting advert make you buy some goods you don’t need?
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4. Does an advertisement help you in choice of products?
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5. What draws your attention to an advertisement most of all?
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6. Do you want to prohibit an advertising?
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